
NIDA Publications Assessment Project: NIH Evaluation SIG Meeting
March 14, 2006

Drug Abuse 

Researchers

Community 
Coalition 
Members and 
Prevention 
Professionals

Policy Makers 

And 

Public Health 
Officials

Drug Abuse 
Providers

Middle School 
Science and 
Health 
Educators

Native 
Americans

The 
General 
Public



JBS International, Inc. 2

Presentation Overview

• Project Overview
– Publications Studied, Project Objectives, Evaluation Questions, 

Theoretical Framework, Logic Model and Methods

• Selected Results Presented by Objective and 
Evaluation Question
– Respondent Suggestions for Enhancement/Improvement of Publications, 

Additional Types/Formats

• Lessons/Considerations
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Objectives and Evaluation Questions
Objective 1: To determine the extent to which target audiences are knowledgeable about NIDA public health information 

publications.
1. Who are the designated target audiences for this publication?
2. What efforts were taken to reach these audiences?
3. Of audiences selected, which and how many were actually reached?
4. Which audiences were not adequately reached?
5. Who was reached by this publication? (Did this publication reach others beyond the target audience?)

Objective 2: To determine target audiences’ attitudes toward NIDA public health information publications.
1. Do representatives of the intended audience find the publication useful?
2. How user friendly are the products and services in terms of access to information, content, reading level, graphics, 

format?

Objective 3: To determine how target audiences use NIDA public health information publications.
1. If the intended audiences find the publication useful, how is it used?
2. If the intended audiences do not find the publication to be useful, why not?
3. Is there any evidence of the publication's influence on shaping practice and/or policy?

Objective 4: To learn ways to strengthen the development and dissemination of NIDA public health information to better 
meet users’ needs
1. What strategies were/are used to promote the availability of the publications?
2. How might future publications be enhanced to improve their usability?
3. What additional types and/or formats of NIDA publications are indicated?
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Publications Studied:  Presented by Target Audience

• Drug Abuse Researchers and 
Providers

– Principles of Drug Addiction 
Treatment

– NIDA Notes
– Science & Practice Perspectives
– Research Report 

• Native Americans
– Walking a Good Path calendar

• Middle School Science and Health 
Educators

– NIDA Goes to School Toolbox
– Mind Over Matter series

• Community Coalition Members and Prevention 
Professionals

– Preventing Drug Use among Children and 
Adolescents: A Research-Based Guide (2nd

edition, In Brief and Prevention Principles)
– Preventing Drug Use among Children and 

Adolescents: A Research-Based Guide (1st

edition)

• Policy Makers and Public Health Officials
– Community Drug Alert Bulletin

• General Public
– Research Report
– InfoFacts
– NIDA Companion Websites: 

• www.clubdrugs.org
• www.marijuana-info.org
• www.steroidabuse.org
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Theoretical Framework
Diffusion Theory (Rogers, 1995)

General Diffusion Model
• New ideas of practices enter communities from some external source
• Adoption of the new idea or practice then flows through some interpersonal 

contact networks

Elements of Diffusion of Innovations
• Diffusion occurs over time
• Individuals can be classified as early or late adopters
• Knowledge, attitudes and practices
• Rate of diffusion influenced by the perceived characteristics of the innovation
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Logic Model
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Methods and Results
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Methods:  Data Collection Procedures

Quantitative 
• Conference Survey
• Full Survey

– Mail
– Email
– Telephone

• Web-link

Qualitative 
• Focus Group
• Semi-Structured Interview
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Data Collection Activities By Target Audience

Researchers/ 
Providers

Community 
Coalition 
Leaders

Policy 
Makers & 

Public 
Health 

Officials

Native 
Americans Teachers

General 
Public Total

Full Survey-Email 3568 1396 49 n/a n/a 388 5401

Full Survey-Mail 3215 n/a 563 n/a 1099 n/a 4877

Full Survey-Telephone 213 n/a 130 n/a n/a 574 917

Conference Survey 1756 1326 654 292 4570 1948 10546

Focus Group/ Discussion 
Group 62 53 n/a 14 50 n/a 179

Semi-Structured 
Interview 23 n/a n/a 28 n/a n/a 51

Companion Website 
Survey n/a n/a n/a n/a n/a 634 634

Total 8576 2775 1396 334 5719 3544 22,605
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General Respondent Characteristics

• Nearly all participants have Internet access and most access the 
Internet at school or work

• Most are educated beyond high school: 38-44% of the recipients 
that were aware, have a Master’s Degree

• Slightly more female than male participants
• Ethnicity/Race: Majority are Caucasian, non-Hispanic
• Professions include teachers/educators, researchers, 

legislators/legislative staff, city/county health officials, 
counselors, community coalition members/leaders, students, and 
others. 
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Objective 1: 
To determine the extent to which target audiences are knowledgeable

about NIDA public health information publications
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General Awareness of NIDA Publications Across Target Audiences 
(Q3.  Of audiences selected, which and how many were actually reached?

Q4.  Which audiences were not adequately reached?)
Awareness that NIDA produces publications on drug abuse
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Awareness of Specific NIDA Publication Within the Designated Target Audiences
(Q3.  Of audiences selected, which and how many were actually reached?

Q4.  Which audiences were not adequately reached?)

Awareness of Each Publication Within Target Audiences
(Percent Aware)
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Key Characteristics of Respondents Who Received and 
Were Aware of the Publication

(Q5.  Who was reached by this publication (Did the publication reach others beyond the target audience?))

• NIDA is reaching other audiences beyond the publication target 
audience.  For example:

– 26% of those receiving Community Drug Alert Bulletin are Alcohol/Drug 
Abuse Counselors

– 15% of those receiving Science and Practice Perspectives are 
Teachers/Educators

• Over 80% are involved in drug abuse treatment, prevention, or 
education as part of their job

• The most commonly reported professions were:
– Clinical/Healthcare Related Profession
– Teacher/Educator
– Alcohol/Drug Counselor 
– Health Official & State Agency Staff (for Community Drug Alert Bulletin 

Only)
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Objective 2: 
To determine target audiences’ attitudes toward NIDA public health 

information publications.

1. Do representatives of the intended audience find the publication 
useful?

2. How user friendly are the products and services in terms of access to 
information, content, reading level, graphics, format?
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Q1. Do representatives of the target audience find the publication useful?

Publication

Conference Survey Full Survey

Have read and 
view as a 
resource

Have not read, 
but might look 

at or use

Recipient view 
Publication as very 
or extremely useful

Preventing Drug Use among Children and Adolescents: A Research-Based Guide (across versions) 85-92% 84-90% 70%

Principles of Drug Addiction Treatment 91% 82% 69%

NIDA Notes 90% 82% 76%

Science and Practice Perspectives 88% 83% 62%

Research Report— Researchers and Providers ONLY 90% 84% 67%

Research Report— General Public ONLY 90% 56% 75%

Walking A Good Path Calendar 73% 73% n/a

NIDA Goes to School Toolbox 87% 63%
75%

Mind Over Matter series 83% 67%

Community Drug Alert Bulletin 93% 68% 66%

InfoFacts 92% 57% 78%

NIDA Companion Websites-www.marijuana-info.org n/a n/a 78%

NIDA Companion Websites-www.steroidabusea.org n/a n/a 82%

NIDA Companion Websites-www.clubdrugs.org n/a n/a 83%
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Q2.  How User-friendly are the Products and Services in Terms of Access to Information, Content, Reading Level, Graphics?
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Preventing...  (2nd ed.) In Brief 88% 87% 85% 84% 82% 75% 85% 62% 88% 73% 85% 71%

Preventing... (2nd ed.) Prevention Principles 87% 85% 84% 83% 80% 75% 83% 63% 85% 73% 83% 70%

Principles of Drug Addiction Treatment 94% 93% 84% 82% 77% 71% 85% 57% 90% 69% 84% 70%

NIDA Notes 95% 94% 88% 93% 81% 92% 89% 62% 92% 89% 88% 69%

Science & Practice Perspectives 92% 91% 82% 88% 79% 86% 84% 58% 89% 84% 84% 63%

Research Report – Providers and Researchers ONLY 93% 93% 85% 89% 79% 78% 87% 59% 90% 84% 85% 66%

Research Report  – General Public ONLY 92% 92% 85% 85% 84% 81% 88% 66% 94% 82% 88% 76%
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Publication

% Agreed/Strongly Agreed with Statements About CONTENT
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Q2.  How User-friendly are the Products and Services in Terms of Access to Information, Content, Reading Level, Graphics?
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Q2.  How User-friendly are the Products and Services in Terms of Access to Information, Content, Reading Level, Graphics?
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Q2.  How User-friendly are the Products and Services in Terms of 
Access to Information, Content, Reading Level, Graphics?

Marijuana-Info.org
(%)

ClubDrugs.org 
(%)

Steroidabuse.org 
(%)

Overall Useful 43.5 56.8 62.1

Easy-to-use 80.3 64.0 69.6

Comprehensive 58.0 59.2 62.9

Provided information 
looking for 48.4 52.0 69.7

Up-to-date 53.2 50.0 69.2

Well designed 64.8 66.4 71.2

Relevant to me 54.2 51.1 70.2

Easy to search 65.9 55.2 75.7
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Objective 3: 
To determine how target audiences use NIDA 

public health information publications

1. If the intended audiences find the publication useful, how is it used?

2. If the intended audiences do not find the publication to be useful, 
why not?

3. Is there any evidence of the publication's influence on shaping 
practice and/or policy?
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Q1.  If the Intended Audiences Finds the Publication Useful, How is it Used?

Across All Publications, Most Frequently Reported Ways Publication Was Used
– Professional Interest (except for Walking a Good Path calendar)

Across All Publications, Other Common Uses
– Distribute to others
– Personal Interest
– Training
– Policy Development (Policy Makers and Public Health Officials)
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Q1.  If the Intended Audiences Finds the Publication Useful, How is it Used? 
(sample results)

Preventing Drug Use  among Children 
and Adolescents: A Research-Based Guide

Extent publication used or accessed in past year
• 1-3 times---62-87%
• 4-6 times---18-23%
• Monthly-----8-12%

Specific Examples of Use:
• …grant writing…a simple source to reference 

(2nd edition)
• It’s almost like this is an organizational tool 

to help people get started in program fidelity 
(2nd edition)

• A guide to developing programs (In Brief)
• I might use it as a cheat sheet in a 

presentation (Prevention Principles)

Principles of Drug Addiction Treatment

Extent publication used or accessed in past year
• 1-3 times---62-90%
• 4-6 times---9-20%
• Monthly-----7-12%

Specific Examples of Use :
• Have counselors refer to it

• Gave information to youth, parents, and 
teachers

• Use it in class and conference presentations

• Used it as background material for my 
research/grants
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Q2.  If the Intended Audiences Do Not Find the Publication Useful, Why Not?
Barriers to Use

What gets in the way of applying the information obtained from NIDA publications?*^

Across Most Publications, the Most Common Response Was:
• Nothing gets in the way of applying the information in the publications (28-50%) (exception 

was Teachers)

Common Barriers Were:
• Lack of resources 
• Costs of implementing new ideas
• Need for training to implement ideas 
• No money to buy them
• Don’t know when new publications or editions are published
• Could not get as many copies of the publication as needed
• Publications were out of print

* Results do not include data on Walking a Good Path Calendar
^Results are based on responses from Full Survey
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Q2.  If the Intended Audiences Do Not Find the Publication Useful, Why Not?
Overcoming Barriers to Use: Specific Feedback 

Preventing Drug Use  among Children 
and Adolescents: A Research-Based Guide

• Provide ideas or opportunities for 
funding programs

• Provide trainings/workshops

• Resource list

Principles of Drug Addiction Treatment
Science and Practice Perspectives

NIDA Notes
Research Report (Researchers and Providers ONLY)

• Provide funding or information on funding 
sources

• Provide applications for research

• Assist with advocacy

• Research/discuss other topics related to 
drug prevention and/or treatment

• Provide training or training tools
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Q2.  If the Intended Audiences Do Not Find the Publication Useful, Why Not?
Overcoming Barriers to Use: Specific Feedback

NIDA Goes to School Toolbox (including
Mind Over Matter series)

• Make publications free 
• Provide trainings/workshops
• Distribute publication to schools
• Nothing NIDA can do/no barriers 

Community Drug Alert Bulletin

• Provide publications for free
• Provide trainings/workshops
• Address funding issues
• Nothing NIDA can do/no barriers

Research Report (General Public ONLY)

NIDA InfoFacts

• Keep publications/resource materials free
• Provide trainings/workshops or training 

materials 
• Nothing NIDA can do/No barriers 
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Q3.  Is There Any Evidence of the Publication’s Influence on 
Shaping Practice and/or Policy?

Practice

• Most publications were used 
for professional interests

• Examples Of Use:
– Background for research and grant 

writing
– Distribute to staff and clients (e.g. 

counselors, families)
– Use to teach class
– For presentations (e.g. community 

outreach, conference)

• Companion Websites used 
primarily for personal 
interests and as a resource for 
a report for school

Policy
Use of Publications to 

Shape Policy by Recipients
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Objective 4: 
To learn ways to strengthen the development and dissemination of 

NIDA public health information to better meet users’ needs

1. What strategies were/are used to promote the availability of the 
publications?

2. How might future publications be enhanced to improve their 
usability?

3. What additional types and/or formats of NIDA publications are 
indicated?
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Q1.  What strategies were/are used to promote the availability of the publications?
By Publication

Preferred Way to Obtain a Publication by Publication
(Percent preferring each method)
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Q1.  What strategies were/are used to promote the availability of the publications?
By Target Audience
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Q2.  How might future publications be enhanced to improve their usability?
Q3.  What additional types and/or formats of NIDA publications are indicated? (sample results)

Preventing Drug Use  among Children 
and Adolescents: A Research-Based Guide

• More youth-related materials

• More culturally appropriate materials

• Improve accessibility and availability

• Make easier to reproduce

• Clarify target audience

• Provide overview of content

• Provide examples of practical applications of 
the materials

• Include training related resources

• Include grant writing and media resources

Principles of Drug Addiction Treatment
Science and Practice Perspectives

NIDA Notes
Research Reports (Researchers and Providers ONLY)

• Provide practical applications of content
• Make more user-friendly (e.g. more graphics, 

easier download, lower reading level, increase 
font size)

• Provide clinician relevant examples rather than 
primarily examples for professionals at 
research institutions

• Provide training related resources
• Develop more prevention materials
• Develop a best practice “tip sheet”
• New Topic Areas:

• Information about juvenile drug abuse 
research and interventions

• Trends in drug screening, drug testing
• More research on relation between eating 

disorders, addiction and substance abuse 
– both etiology and treatment

• Relapse prevention
• Research funding information
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Lessons/Considerations
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Lessons/Considerations

• Considerations for NIDA

• Lessons/considerations for NIDA publication development 
and dissemination

• Lessons/considerations for future NIDA publications 
assessments
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NIDA 
Publications Assessment Project

2002-2005
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